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High Engagement Sales Playbook

The High Engagement Sales Playbook is designed to help sales and marketing teams convert measurable
buyer behavior into predictable pipeline outcomes. Traditional direct mail has historically lacked visibility
into how recipients interact with content, leaving sales teams to rely on assumptions and delayed follow-
up. With MARC engagement data, that gap is eliminated. Each interaction, whether it’s a single view or
repeated engagement over time, provides a clear signal of buyer interest, intent, and progression through
the decision-making process.

This playbook establishes a structured approach to interpreting and acting on those signals. By aligning
outreach timing, personalization, and account prioritization with real engagement patterns, teams can
move away from volume-based prospecting and toward precision-driven sales execution. The result is a
more efficient sales process, higher-quality conversations, and a measurable increase in meeting rates,
opportunity creation, and closed revenue.
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Section 1: Engagement as a Sales Signal

High engagement is not random behavior; it reflects active buyer interest and intent formation. Multiple
interactions with a MARC indicate that the recipient is revisiting the content, sharing it internally, or using
it to evaluate a solution. These repeated touchpoints provide a measurable proxy for buying momentum
that traditional direct mail has historically lacked.

Sales teams should treat engagement depth and frequency as early-stage qualification signals. Accounts
demonstrating multiple engagements are more likely to convert into meetings and opportunities,
particularly when engagement occurs across multiple days or stakeholders. This shifts prospecting from
volume-based outreach to precision-driven follow-up.

Engagement Pattern Interpretation Recommended Action
1-2 views Initial awareness Light follow-up email

3-5views Active interest Call + tailored message

6+ views High intent Immediate outreach + meeting ask
Multi-day engagement Ongoing evaluation Nurture with additional content
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Section 2: Timing and Response Strategy

Speed of response is a critical factor in converting engagement into pipeline. When a recipient interacts
with a MARC, there is a limited window where attention and curiosity are highest. Delayed follow-up
reduces the likelihood of progressing the conversation while timely outreach increases connection rates.

Organizations should align response timing with engagement intensity. High-frequency interactions
warrant near real-time follow-up, while moderate engagement can be addressed through structured
sequences. This ensures efficient allocation of sales resources without over-contacting low-intent
prospects.

Engagement Level Response Timing Outreach Type

Low (1-2) 24-48 hours Email follow-up

Moderate (3-5) Same day Call + email

High (6+) Within hours Call + calendar link

Repeat sessions Immediate Direct call + personalized pitch
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Section 3: Multi-Threading and Stakeholder Expansion

Multiple engagements often indicate that content is being shared within an organization. This is a key
opportunity to expand beyond a single contact and identify additional stakeholders involved in the
decision-making process. Multi-threading reduces deal risk and accelerates internal alignment.

Sales teams should proactively map accounts showing repeated engagement and identify potential buying
committee members. Leveraging engagement insights allows for targeted outreach to adjacent roles,
increasing visibility and strengthening deal positioning.

Signal Likely Scenario Sales Action

Repeated views same day Primary contact reviewing  Deepen conversation
Views across days Internal discussion Ask for stakeholder intro
Spike in engagement Team review session Expand outreach

High engagement + silence  Internal evaluation Re-engage with value
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Section 4: Personalization and Message Alignment

High engagement enables more precise personalization. Instead of generic messaging, sales teams can
tailor follow-ups based on how prospects are interacting with the content. This increases relevance and
demonstrates attentiveness to buyer behavior.

Personalization should evolve with engagement depth. Early interactions require light contextual
references, while high engagement justifies highly specific messaging tied to value propositions and use
cases. This progression improves response rates and meeting conversion.

Engagement Insight Personalization Approach Example

Single view General follow-up “Wanted to follow up on what we sent”
Repeat views Reference interest “Saw you revisited the content”

High engagement Specific value “Teams like yours use this to...”
Multi-user engagement Account-level message “Your team may be evaluating...”
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Section 5: Prioritization and Pipeline Acceleration

Engagement scoring enables sales teams to prioritize accounts with the highest likelihood to convert.
Rather than distributing effort evenly, teams can focus on accounts demonstrating strong behavioral
signals. This improves efficiency and shortens sales cycles.

Pipeline acceleration occurs when high-intent accounts receive immediate and focused attention. By
aligning outreach intensity with engagement levels, organizations can increase meeting rates and improve
close probability across the funnel.

Score Range Priority Level Action Plan

0-25 Low Automated nurture
26-50 Medium SDR outreach

51-75 High AE engagement

76+ Critical Immediate escalation
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Section 6: Continuous Optimization

Sales and marketing teams should continuously refine their approach based on engagement outcomes.
Tracking which engagement patterns lead to meetings and closed deals allows organizations to improve
scoring models and outreach strategies over time.

Optimization requires regular analysis of engagement data alongside pipeline results. Adjusting thresholds,
messaging, and response timing ensures that the playbook evolves with real-world performance and
remains aligned with revenue objectives.

Metric Insight Optimization Action
Engagement to meeting rate Conversion efficiency Refine outreach timing
High score no conversion Messaging gap Adjust value proposition
Low score conversions Hidden intent Recalibrate scoring
Cycle length by score Speed impact Prioritize high scores
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